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Research Topic

◦Example: consumer behavior towards imported 
products,  merger and acquisitions

◦Source of ideas
▫Real world
▫Missing holes in the literature







Research problems

1. What is the actual problem?
2. What is the best way to solve the problem?



Literature review 

In order to
◦ Frame the problem under scrutiny.
◦ Identify relevant concepts, methods/ techniques and 

facts
◦ Position the study.



How many squares do you see?



Research question 

A research question guides and centers your research. It 
should be clear and focused, as well as synthesize 
multiple sources to present your unique argument. Even 
if your instructor has given you a specific assignment, 
the research question should ideally be something that 
you are interested in or care about. Be careful to avoid 
the “all-about” paper and questions that can be 
answered in a few factual statements. 



Good research question

Choose a general topic of interest, and conduct 
preliminary research on this topic in current periodicals 
and journals to see what research has already been 
done. This will help determine what kinds of questions 
the topic generates. Once you have conducted 
preliminary research, consider: Who is the audience? Is it 
an academic essay, or will it be read by a more general 
public? Once you have conducted preliminary research, 
start asking openended “How?” “What?” and Why?” 
questions. Then evaluate possible responses to those 
questions.



Examples

◦What are the effects of 
childhood obesity in the 
United States?

◦How does childhood 
obesity correlate with 
academic performance in 
elementary school 
children?





Data source



Data source 

◦ Secondary data

◦ Primary data



Data source 

◦ Secondary data
Books, journal articles, online data sources, 
governments, catalogues, invoices.

◦ Primary data
When secondary data are not available or 

cannot answer our research questions, the researchers 
have to collect the data that are relevant themselves.



 



Secondary data 

Advantage

◦ Save time and money
◦ High quality and reliable 

(depending on source)
◦ Suit cross-cultural/ 

international research

Disadvantage

◦ Different in purposes of 
the research

◦ Accuracy (depending on 
source)

◦ Standard of the 
measurement



 



 
Communication Observation

Scope + -

Cost + -

Objectivity - +

Precision/accur
acy

- +

Speed + -



Primary data 

Advantage

◦ Made to order
◦ Learn about ‘people’

Ex. Attitude, opinion 
and behavior

Disadvantage

◦ High cost
◦ Need longer time to 

collect data
◦ Data’s quality depend 

on research design



Data Collection



Data Collection

◦ Historical review
◦ Observations
◦ Interview
◦ Focus  groups (discussion)
◦ Survey



Historical review 

The point is to describe what happened in the past so 
that we can understand the present or plan for the 
future.

Ex : existing records, reports, talk with people

Note: Cross-check to check validity of the information.



Observations 

Listening and watching other people’s behavior in a way 
that allows some type of learning and analytical 
interpretation.

Advantage

◦ First-hand information in 
a natural setting.

Disadvantage

◦ Hard to translate
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Interview 

Interaction between researcher and the respondent
◦ Interviews are often considered the best data 

collection method

◦ Via : Mail, Phone, Personal



Interview 

◦ Structured
The questions are asked in a set / standardized 

order and the interviewer will not deviate from the 
interview schedule or probe beyond the answers 
received (so they are not flexible)..

◦ Unstructured
An interview schedule might not be used, and 

even if one is used, they will contain open-ended 
questions that can be asked in any order. Some 
questions might be added / missed as the Interview 
progresses..



In-depth interview 

conducting intensive individual interviews with a small 
number of respondents to explore their perspectives on 
a particular idea, program, or situation. 

example
we might ask participants, staff, and others 

associated with a program about their experiences and 
expectations related to the program, the thoughts they 
have concerning program operations, processes, and 
outcomes, and about any changes they perceive in 
themselves as a result of their involvement in the 
program.



In-depth interview 

Advantage

◦ Can get more detailed 
information than what is 
available through other 
data collection methods, 
such as surveys.

Disadvantage

◦ Prone to bias
◦ Can be time-intensive
◦ Interviewing techniques 

is required
◦ Not generalizable
◦ Hard to translate



Focused Group 



Focused Group 

Advantage

◦ Can get very rich and in-
depth data.

◦ And researcher can get 
information which 
respondents argue with 
each others.

Disadvantage

◦ Might be biased
◦ Influenced
◦ Hard to gather all the 

people
◦ Moderator techniques is 

required
◦ Not generalizable
◦ Hard to translate



Survey 
Tbc. 


